
	  
News release assignment, uploaded as one document                                                 

before midnight, Thursday, 9/27 
 
1.  PRE-READNG FOR SKILLS.  Most important piece:  Reading news release 
guidelines in our class text, pp. 43-75. 
 
As	  stated	  in	  our	  text:	  

“	  …a	  newsworthy	  story	  has	  at	  least	  one	  (and	  probably	  more)	  of	  these	  
elements:	  	  Timeliness	  (the	  story	  contains	  new	  information);	  Impact	  (The	  
story	  affects	  media	  readers,	  viewers	  or	  listeners);	  Uniqueness	  (The	  story	  is	  
different	  from	  similar	  stories);	  Conflict	  (The	  story	  involves	  a	  clash	  of	  people	  
and/or	  forces,	  such	  as	  nature);	  Proximity	  (The	  story	  describes	  events	  
geographically	  close	  to	  the	  targeted	  readers,	  viewers,	  or	  listeners);	  Celebrity	  
(The	  story	  involves	  a	  famous	  person,	  such	  as	  a	  politician,	  business	  leader,	  or	  
entertainer).”	  	  (Marsh	  et	  al,	  p.	  43)	  
_________________________________________________________________________________________	  

 
2.  KNOW YOUR ASSIGNMENT DETAILS. 
 

For this assignment, you’ll write three types of releases about one topic: 
 

Recruitment and outreach for the Public Relations Student Society of America 
(Bridgewater chapter) 

 
Primary and secondary purposes of your news releases:  
Attracting new student members and engaging the Communication Studies community.   
 
 
3.  RESEARCH YOUR CLIENT.  
 
Background: 
What is PRSSA? 
 
The Public Relations Student Society of America (PRSSA) is the leading pre-
professional public relations society in the USA. Its mission is: 
· To serve its members by enhancing their knowledge of public relations and providing 
access to professional development opportunities; 
· To serve the public relations profession by helping to develop highly qualified, well-
prepared professionals. 
 
Why join PRSSA? 
 
1. Enhance Your Education. It helps you get the experience, achievements and practical 



knowledge employers are seeking. PRSSA offers internship listings, competitions, and 
Chapter and National leadership opportunities; scholarships and leadership awards; and 
publications, news and social media to keep you updated on industry trends. 
 
2. Broaden Your Network. PRSSA can connect you to lifelong opportunity, experience 
and professional growth. Develop valuable relationships with future colleagues through 
PRSSA National and regional events, PRSSA Chapters, PRSSA social media or Chapter 
and National leadership opportunities. Meet current professionals at your PRSA sponsor 
Chapter, through the Champions for PRSSA or by searching the PRSA member 
directory. 
 
3. Launch Your Career.  
 
As a PRSSA member, you can use the PRSA Jobcenter to find public relations 
employment opportunities all over the world. You also may join PRSA as an Associate 
Member when you graduate, connecting you to 110 Chapters, 16 Professional Interest 
Sections, and resources especially for new professionals. 
 
Competitive landscape:  How are other schools using public relations for PRSSA 
promotion and recruitment?  How does public relations writing play into recruitment and 
engagement of students?  Among others, check out: Boston University’s PRSSA; 
University of Southern California’s PRSSA; University of Georgia’s PRSSA; and Central 
Michigan University’s PRSSA. 

 
4.  BASED ON YOUR RESEARCH, WRITE and REVISE YOUR PUBLIC 
RELATIONS DELIVERABLES.  
 
Using the above information and researching more online, write three electronic press 
releases following the format specified in the text:   

 
1) Announcement (straight news story, e.g. a new minor is coming) 
2) Feature (a combination of information and entertainment; in this case, make 

up a quote for faculty advisor Thomasena Shaw) 
3) Social media (Web-based multimedia; in this case, see p. 61) 

  
GRADING RUBRIC FOR NEWS RELEASE ASSIGNMENT 

 
TYPE OF RELEASE Points Possible 

FORMAT:  Follow email formatting noted in text:  
Announcement (p. 52); Feature (p. 55); Social media (p. 61) 

3 

CONTENT: Individual releases following class text 
descriptions (Announcement, feature, social media) 

3 

TOTAL 6 
 


