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  Fall 2014 – 3 Credits 
100% online 

COMM 311 
Media Literacy  

Instructor: Nancy Van Leuven                    
Click and read: About Me 
E-Mail: 
nancy.vanleuven@bridgew.edu 
Phone: 206.919-8694 
Office hours are virtual and by 
appointment. 
Moodle:  http://moodle.bridgew.edu 

   

 

 

Course Description 

This course offers both a cultural contextualization of mass-, 
computer-, and electronically mediated communication and the 
tools by which students can access, analyze, evaluate, use and 
create media forms and content.  An emphasis is placed on 
fostering the critical analysis and interpretation skills that 
contribute to the development of well-informed, independent-
thinking citizens.      

Objectives for Students 

• Develop and refine the critical thinking skills required to 
consume media more actively and intentionally 

• Better understand the media industry and how its 
technological and sociological changes have affected 
media content and reception 

• Develop sensitivity to the importance of creating effective 
and responsible messages 

• Acquire the methods, language, and other tools required 
to teach media literacy to others. 

Communication 

Questions?  Email me at nancy.vanleuven@bridgew.edu.  I try to 
answer to emails the same day I receive them, up to 7:00 p.m. 
However, if you email me on a weekend, I will respond first thing 
Monday. 

Technical questions:  If you have trouble signing into Moodle or 
have technical questions about its functions, contact BSU IT 
Support at 508.531.2555 or email itsupport@bridgew.edu.  

 

Readings 

There is no textbook required 
for this course. All course 
materials can be accessed 
through our course Moodle 
page.   

Learning Outcomes 

By the end of this course, you 
should be able to: 

Define media literacy and 
explore the differences between 
lived reality and media 
representation. 

Examine aspects of popular 
culture and the mass media 
that expand our perspectives of 
literacy.   

Compare mainstream and 
alternative media, including 
relationships between 
technology and culture.   

Investigate how the categories 
of sexuality religion, gender, 
class, and race are represented 
in the mass media.                                                  

Explore how media are used to 
persuade and/or construct 
meaning. 
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Course Assignments, Grading, and Deadlines 
 
 

ASSIGNMENT 
(Specific instructions and rubrics posted on course Moodle site) 

 

 
POINTS 

 
% Of 

GRADE 

 

Case Study: Media Monitoring Project (Midterm) 

 

20 

 

20% 

            Project design uploaded to Moodle by deadline 5  

            Coding sheets and summary posted to Moodle by deadline            5  

Final project posted on Moodle by deadline 10  

 

Participation 

 

40 

 

40% 

Team/Self Evaluation uploaded to Moodle by deadline 5  

Forum discussions (one each week except Week 1 and 
Thanksgiving)  

  

Team project/grade:  “Our Media Projects:  What Do They 
Say to International Students?” uploaded to Moodle by 
deadline 

5  

Peer Critique of Final Research Paper uploaded to Moodle by 
deadline 

10  

 
Media Literacy Research Paper 
 

 

40 

 

40% 

            Abstract of media-related issue (250-500 words) uploaded to 
            Moodle by deadline 

10  

            Draft uploaded to Moodle for peer critiques by deadline  20  

            Final paper including policy recommendations uploaded to     
            Moodle by deadline 

20  

 

TOTAL POINTS 

 

100 

 

100% 
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Course Assignments and Learning Outcomes 

Assignment 1: Media Monitoring Case Study (6-8 pages) 
You will complete a case study with recommendations for a real-life organization you 
choose, one that you have access to for research purposes.  This semester, as 
communication scholars at Bridgewater State University, you will create a media 
“snapshot” that one of our international students might encounter.  Over a five-day period, 
you will study lead news stories presented over a range of media and then analyze this 
coverage in a 2000-word paper that will be available online for interested students.   

 
Assignment 2: Participation (Individual and team grades) 
There are two components of participation for this course:  1) Engagement in the online 
discussions and submissions (including a team analysis of your media projects) and 2) one 
team/self evaluation, which is often part of the employment process about salary raises, 
promotions, and other workplace benefits.   
 
Assignment 3:  Media Literacy Research Paper  
This paper will showcase your critical thinking about media issues you choose. The project 
will build off a series of products you create throughout the semester, including: 

• Abstract (250-300 words) of your choice of media literacy issue (Selections posted 
during Week 3)  

• Recap of theories and frameworks:  You’ll rework at least five of your best Moodle 
discussion board posts to add to an online discussion of critical issues about your 
subject.   

• Analysis of research and your reflections about the issue (About three pages) 
• Final paper and presentation:  Weaving the previous building block assignments into 

a final document, you’ll also include peer and professor comments in this final 
submission. (With cover page and references, not more than 10 pages.) 

 
Grading Procedures Explained – What Should You Demonstrate? 
 
Grading Criteria for Media Monitoring Project and Final Research Paper 

• Demonstrated use of analytical concepts to examine an organization and its 
products/services 

• Degree to which concepts and techniques, consumer research, current 
communication forces were sought out and utilized 

• Quality of analysis and/or recommended strategies within the context of the industry  
• Cohesiveness of issues and trends identified and applied 
• Quality of writing and draft documentation 

• Outcome of assessments including consideration of peer reviews 
• Written product follows all requested formatting and content needs. 
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Grading Criteria for Participation/Forum Posts 
• Read and understood the course materials (and refer to them);  

• Listened to and understood on-line presentations and materials as exhibited through 
the formation of thoughtful questions that spur conversation and learning as well as 
contributions to discussion; 

• Written valuable comments that indicate reflection and constructive feedback; 
• Presented a professional, attentive spirit of collaboration, including the team project.  

 
Grading Standards 
 
No grade-change (adjustment) request is entertained unless you detect clerical error.  Any 
questions you have about your grades or how I have graded your work must be brought to 
me as soon as you have a concern. If necessary, I may ask you to submit your written 
petition together with your work in question for re-evaluation. Your final score will be 
calculated based on the above percentages and your final letter grade will be given based on 
the following formula: 

A 93-100% B+ 88-89.9 C+ 78-79.9 D+ 67-69.9 

A- 90-92.9 B 83-87.9 C 73-77.9 D 63-66.9 

  B- 80-82.9 C- 70-72.9 D- 60-62.9 

      F below 59.9 

A = excellence, going beyond the assignment requirements 
B = very good, meets all assignment requirements 
C = minimal requirements are met 
D = sloppy work, does not meet the set requirements 
F = missing assignments, excessive absences 
 

COURSE WEEKLY OUTLINE 
Note:  Dates and activities subject to change.  You’ll be notified of any changes. 

 
So this online class has structure, all assignments will be due on THURSDAY nights 

before midnight (except for Week 1 and Thanksgiving week) and your final exam time 
frame is December 9, which is the THURSDAY EVENING Class Final Exam schedule. 

 
Week 1, 2: September 3-12, Overview  

 Activity:  Introduction of course 
  Click and read:  “Principles for a New Media Literacy” by Dan Gillmore  
  Click and watch: EPIC 2015 

Assignments:  Forum posts – Self-introduction and discussion about readings  
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Week 3: September 13-19, Freedom of Expression and Democracy  

 Activity:  Readings about our media-rich society, democracy, and rumor control 
Assignments:  Forum discussion post 

Week 4: September 20-26, Media Models and Theories  
Activity:  Readings about mediation, media effects, and approaches       
Assignment:  Forum discussion post 

Week 5: September 27-October 3, Market Relationships > Human Interaction 

Activity:  Readings about the commercialization of public spaces and culture 
 Assignment: Forum discussion post and media project design uploaded to Moodle  

 
Week 6: October 4-10, People = Products = Advertising   

Activity:  Readings about the power of the image system 
Assignment:  Forum discussion post and media project coding sheets and summary  
 posted to Moodle 

Week 7: October 11-17, Semiotics and the Representation of Race in Media  
 Activity: Readings about major theorists and media coverage  

Assignment:  Forum discussion post and media project coding sheets and summary  
 posted to Moodle 

Week 8: October 18-24, The Effects of Media Ownership  

 Activity:  Readings about global ownership patterns and concentrations 
 Assignment: Individual discussion post and individual posting of final media  
  monitoring project 
 
Week 9: October 25-31, Propaganda and Manufacturing Consent  
 Activity:  Readings about the propaganda model and human behavior 
 Assignment:  Team discussion board posting about media monitoring projects and  

individual uploading of final paper abstract about media literacy-related issue 
(250-500 words) uploaded to Moodle  

 
Week 10: November 1-7, Blurred Lines:  Reporting, Objectivity, and Framing 

 Activity:  Readings about framing and how facts are packaged to create a story 
 Assignment:  Individual forum discussion post and final summaries of media  
  monitoring projects 
 
Week 11: November 8-14, New Media and Convergence Culture 

Activity:  Readings about old/new media transitions and how content now flows  
 across multiple platforms 
Assignment:  Individual forum discussion post and team/self evaluation uploaded to  

  Moodle 
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Week 12: November 15-21, What’s the Future of News?  

  Activity: Readings and discussion about future value, forms, and funding 
Assignment:  Draft research paper uploaded to Moodle – Here you will weave  

together your building block assignments into a final paper—and individual 
discussion post 

Week 13: November 22-28, (Thanksgiving Recess Nov. 28-29) 
Activity: Incorporate recent posts and research into your work 

 Assignment: Nothing due this week, so start your peer case study critique  
 

Week 14: November 29- December 5, Putting the Pieces Together  
Activity:  Polishing final research paper and critique 
Assignment: Forum post -- Peer critique. This is an email to your colleague, CCed to 
me, with constructive critiques.  

Week 15: December 6-12:  CLASS FINAL DECEMBER 11   
 

Activity: Final polishing and posting of final research papers 
Assignment:  Using your peer review, previous comments, and posted rubrics, polish 
your final paper.  Then upload your memo to me (with link to finished website) by 
final deadline.  DEADLINE IS ABSOLUTE so if you don't trust Moodle, email it to 
me, too! 

 
Final grades are due by Tuesday, December 24. 
 
-------------------------------------------------------------------------------------------------------------- 
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(More) Policies and Procedures 
 

Instructional Methods and Communication 
 
This class is only online.  We will never meet face-to-face, so you’ll be responsible for checking your BSU email and 
Moodle least a few times each week. Internet. Assignments will be posted on the Moodle course page of the BSU 
Network and knowledge will also be shared via external course websites and over Google documents. Microsoft Office 
Word should be used for all written materials presented for grading. Students are expected to complete all readings and 
assignments according to the schedule presented on the syllabus, expecting to spend eight to ten hours a week on 
readings and course assignments and completing all readings and assignments to fully benefit from these sessions. 
Methods of virtual instruction include: Lectures via videos, Power Points, Prezis, and Slideshare; individual written 
assignments; online participation; and teamwork. 
 
Late Assignments and Participation 
  
Deadlines are essential to any workplace and this course seeks to model professional practices.  Late 
assignments (i.e. papers, forum posts, presentations etc.) will not be given credit, although I will provide 
feedback if requested. It is the responsibility of the student to keep records of their assignments, including the 
submission time and date. It is your responsibility to make sure that I receive your assignment; for instance, 
email your work to me if there is any possibility that Moodle is not working. I am not able to verify all 
submissions when I make final grading.  If you become ill for an extended period, a “Withdrawal with a 
Medical Excuse” is available at any time during the semester. An absence is considered excused only if you: 
1) have a doctor’s note if you were ill; OR, 2) have a note from the Dean of Students Office.  That said, you 
can plan ahead for this online course so you don’t have to miss a deadline because you come down with the 
flu on Thursday.  
 
Discussion Forum Etiquette  

By participating in this online class you agree to abide by the standards on Academic Integrity set out in the 
Student Handbook.  Furthermore, you agree to co-create a safe context for the free exchange of ideas and 
respectful communication. Inflammatory and derogatory remarks are not acceptable in person or on the 
BSU Network.   

In terms of etiquette, please make sure you use the “threaded” structure of the Network appropriately.  When 
you are responding to a previous posting directly, the response is “threaded”.  However if you are posting a 
message that is unique, i.e. a new idea/subject, please start a new topic thread.  If you are starting a new 
thread, please use an appropriate subject line or reference.  This simple protocol will make the flow of 
conversation easier to follow for all.   

• More is not necessarily better: Your grades are based on the quality of posts, not the frequency. “I 
agree” or “Good point” are not adequate responses; that is, you need to engage the material and 
demonstrate that you understand the question, you’ve thought it through to understand multiple 
implications, and you’ve connected it to other course materials.   

• A substantive post adds value to the conversation.  Demonstrate your capacity to connect the 
readings with the case studies or forum topics.  In addition, here are the guides for a substantive 
contribution: 
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1. Responding directly to a question asked by the instructor 
2. Asking a completely different question of a more technical/theoretical nature 
3. Answering a question posed by a student 
4. Responding to a comment made by a different student and building on that comment to continue 

the topic initiated by the professor. 
 
Format and APA Citations:  For written assignments, use size 12 Times New Roman font and double-space 
and use APA Publication Manual (Publication Manual of the American Psychological Association) for all citations 
and references, outlined at: http://www.bridgew.edu/Library/htm/pdf/apa_style.pdf Be sure to proofread 
each of your papers carefully. Any paper with excessive spelling, grammar, usage, or typographical errors 
will significantly affect your score.  
Agreement with Syllabus Content: This syllabus is an agreement between the professor and the student to 
respectively provide and complete a worthy learning experience. By remaining a registered student in this 
course, you have identified your understanding of and agreement to the obligations set forth in this syllabus 
for satisfactory completion of this course, including the course policies as well as the assignments. The 
professor reserves the right to modify this syllabus during the term. All other academic policies are described 
in the Student Handbook. 
 
Academic Integrity:  Students typically encounter a number of ethical dilemmas throughout their academic 
experience.  Part of your responsibility as students and members of the BSU community is to act honestly 
when faced with such situations.  Acts of academic dishonesty include but are not necessarily limited to: 
cheating on exams; plagiarism (using someone else’s work and passing it off as one’s own without properly 
identifying the source – a big problem in the Internet); presenting work previously presented in another 
course; purchasing exams or term papers; and submitting an exam or any other work that was completed by 
another person.  If you have any questions whether your work is an act of plagiarism, ask. Any work found 
to be plagiarized will receive a zero and the Vice President of Academic Affairs will be notified as outlined in 
the BSU College Catalog guidelines. If a portion of group work is suspected to be plagiarized all members of 
the group share equal responsibility. I will deal with plagiarism according to the Academic Integrity 
guidelines as set forth in the College Catalog.  
 
Privacy, Respect, and Confidentiality in the Classroom 

Students are able to draw on the wealth of examples from their own organizations or other organizations 
with which they are familiar in class discussions, written work, and oral presentations. Although this enriches 
the academic experience, it is imperative that students not share information that is confidential, privileged, 
or proprietary in nature. Students must be mindful of any contracts they have agreed to with their companies, 
including not using company computers for schoolwork. Students must similarly respect the confidentiality 
of presentations offered by others.   

As part of the college learning and professional experience, please show respect for all members of the 
classroom, including your fellow students and the professor. Never use racist, sexist, homophobic, or other 
negative language that may unnecessarily exclude members of our campus and classroom.  
 
University Diversity Policy:  BSU is an institution diverse in its people, curricula, scholarship, research, and 
creative activities. This expands opportunities for intellectual inquiry and engagement, helps students develop 
critical thinking skills, and prepares students for social and civic responsibilities. Refer to the Office of 
Institutional Diversity (bridgew.edu/InstDiversity) for more information about its mission, resources and 
initiatives. 
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The Achievement Center (AAC) – Disability Resources:  The AAC offers a comprehensive array of 
programs and services to support the continued academic success of BSU students. Located in Maxwell 
Library, it is home to the University Honors Program, Second Language Services, the Office of Disability 
Resources, Tutoring Services, as well as the Writing Studio, Mathematics Services, Study and Research 
Services, and the Communications Laboratory. If you have a disability, please identify yourself to me within 
the first week of the semester.  Accommodations will be made for students needing additional time or help. 
For more information, contact the AAC at 508.531.2194. Confidentiality is maintained. 

Talking about grades:  Because this is an online course in corporate communication, we’ll rely on multiple 
platforms for our conversations; however, all grades will be posted on Moodle.  It is against university policy 
to discuss grades via email so please contact me if you have any grade-related questions and we can arrange a 
conference call or Skype conversation. 

 
 
 
 


